INTRODUCTION
In 2012, 926814 students participated in H.S.C/ Alim Exam from different boards in Bangladesh and among them 51469 students achieved the highest grade of GPA 5 (Ministry of Education, 2012). Now these students will fight to get one of the limited seats of a public university according to their choice. Those who would not get this opportunity will look for an admission in a private university. But there are only 34 public and 54 private universities available in Bangladesh to satisfy the needs of a huge number of customers seeking for a higher education (UGC, 2012). As a result, many of those students are looking for a foreign university to complete their graduation. But selecting a university in a foreign country is a very huge step which has a direct impact in their future career and is influenced by but not limited to factors such as academic reputation and recognition, campus environment, reference group influence, program relevancy, informational information, financial cost and accessibility and location. Thus, this paper is aimed to understand the behavior of Bangladeshi students in selecting a university to conduct their graduation / post -graduation in Malaysia. The primary reason in selecting Malaysia for this study is because it is a perfect place for both Muslim and non-Muslim students with an excellent public transportation system and lower of cost of living as compared to the European countries which is very important for non only a Bangladesh but also for any international students to settle in any foreign country. At the end of this paper, I have tried to answer the question: what are the factors that influence Bangladeshi students' decision in selecting a university for higher education.
II.

Review of Literature
Education and education marketing is a service industry and this presents a particular set of challenges for practitioners (Ross, Heaney and Cooper, 2007) and in the service industry the main focus is the studentscum-customers. In the US, education is the second largest export market after agriculture and the second largest domestic industry after health care (Abeless 2001) . Currently, the US is the leader in the market, for international education, followed by the UK and Australia (Binsardi and Ekwulugo, 2003) . In terms of investment, countries such as Australia, Canada, the US and Korea invests respectively 1.1, 1.5, 2.5 and 2.7 per cent of their GDP on higher education (Cornuel, 2007) . As a result, most of the studies related to student behavior in selecting a university were conducted focusing on those countries. According to Mazzarol and Soutar (2002) there are many factors influencing students to choose international education, such as lack of access to higher education especially in Asia and Africa, a commonality of languages and availability of technology-based programs. According to Baharun, Kamaruddin & Padlee (2010), very little is written about Malaysian education in the international arena and by conducting a research on Malaysia they have found that the most related items to services are quality education, cost, and facilities provided by the HEIs are the key aspects that determine the decision-making process by the international students and these factors should be addressed by the HEIs. Another relatively similar study conducted by Awang, Baharun & Padlee (2010) , has found that quality of education is likely to remain the most important factor influencing study destination choice among international students. Fernandez (2010) conducted a study on factors influencing the decision of students to study at a particular university in Malaysia -Universiti Sains Malaysia. The results of the study indicated that the main reasons that students pursue higher education were to improve their job prospects, to gain knowledge and experience. In another study, Wagner & Fard (2009) identified the main factors that significantly influence students' intention to study at a higher educational institution in Malaysia. Sia's (2010) study explored the institution factors that influence students' college choice decision in Malaysia. Paramewaran and Glowacka (1995) in their study of university image found that HEIs need to maintain or develop a distinct image in order to create a competitive advantage in an increasingly competitive market. In a number of countries, governments have continuously stressed on the economic benefits resulting from higher education (Yorke,1999) .
III. Research Objectives
The primary goal of the study is to find out the major influential factor for Bangladeshi student's decision in selecting a university for higher education in Malaysia. In addition, this study would like to: 1. Determine the role of different factors in the final decision making. 2. Suggest some recommendations for Foreign Universities to attract local student. 3. Suggest some recommendations for local universities to retain local students. 4. Propose some area for future research on this related topic.
IV. Methodology
Sample: According to Zikmund (2012) , the goal of sampling is to be able to make inferences about the population parameter from knowledge of the relevant statistics to draw conclusions about the entire body of unites. Simple random sampling is used to conduct this research. The sample size used to conduct this research is 100 because to keep a sampling error of +/-10 from a population of more than 100,000, it better to use this sample size. (Yamane, Taro. 1967) All of the respondents are students of American International University perusing their undergraduate degree from Business Administration department.
Research Design & Tools Used:
This descriptive research was conducted based on quantitative method for data collection where the questionnaire was designed after analyzing the study conducted by Chai (2006). A total of 7 independent variables were considered in the questionnaire and the responses were analyzed in SPSS (Statistical Package for Social Sciences). Correlation and regression tests were run using SPSS to reach a satisfactory conclusion.
V. Conceptual Framework
The conceptual framework of the descriptive research is designed by clearly defying the dependent and independent variables so that readers of this research paper have a very clear understanding. 
VI. Hypothesis
H1: There is a significant positive influence of Academic Reputation and recognition on the section of a university for higher education. H2: There is a significant positive influence of Campus Environment on the section of a university for higher education. H3: There is a significant positive influence of Reference Group influence on the section of a university for higher education. H4: There is a significant positive influence of Program Relevance on the section of a university for higher education. H5: There is a significant positive influence of Informational Information on the section of a university for higher education. H6: There is a significant positive influence of Cost on the section of a university for higher education. H7: There is a significant positive influence of Accessibility and location on the section of a university for higher education.
VII. Statistical Analysis
Descriptive Statistical Analysis:
As mentioned before, the sample size of the research is 100 which are dominated by male students with 63%. Also from the table -2, we can see that the majority of the students are in 7th semester. It means that they have already spent almost two years in the university and are quite capable of deciding where they would like to go for their higher education in future. Table -3 gives shows that 48% of the students' parents are businessman. It gives us some indication about the ability of the students to peruse a post graduate degree in any country outside Bangladesh.
VIII. Regression Analysis
With an aim to understand the influence of independent variables (accessibility & location, cost, reference group influence, academic reputation & recognition, program relevancy, informational information, campus environment) on the dependent variable (selection of a university) a multiple linear regression analysis was conducted. The ANOVA table presented below indicates a significance value of 0.000. So the model is accepted as p value is less than 0.055. The model summary table presented below represents how well the regression model fit the observed data. The value of R Square is 1.000 which clearly indicates that approximately 100% of the variance in the dependent variable can be accounted for by independent variables.
The Coefficient table provides an idea about the statistical significance of the independent variables. As the significance value for each independent variable is 0.000 (p < 0.055), so the simplest way to interpret is all independent variable used in the model to conduct the regression analysis is statistically significant for this study. 
COEFFICIENTS
IX. Findings
After analyzing results provided by the regression analysis, it is confirmed that all of the assumed independent variables have some influence on the dependent variable i.e selecting an overseas university. Now we have to take a closer look to determine the impact of each and every independent variable (whether positive and negative) on the dependent variable and this in turn will answer whether null or alternate hypothesis is From the above analysis it also evident that among all the independent variable, reference group influence have the most significant influence on a Bangladeshi student while selecting an overseas university for higher education.
X. Conclusion
This research was conducted to have a better and more meaningful understanding about the important factors that influence the decision of a student searching for a foreign university for higher education with intent to help both local and foreign universities to attract more qualified students. I hope in future more research will be conducted on this issue with different sample size, reference group or using other research tool by me or someone else in Bangladesh. As from my research, I have found that reference group influence, informational information and academic reputation and recognition are the top most influential factors in selecting an overseas university, so I would like to advice both all higher education institutions specially private universities in Bangladesh to tailor their advertisement and curriculum in such a way which will enable them to attract more undergraduate students in different disciplines.
